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During the seventh sales cycle the activities of the field sales force 
will be directed toward the support of the following brands: 


Primary Brand - Benson & Hedges 100 's 


Benson & Hedges 100's sales, especially menthol, have responded very well to 
our past promotional efforts and: the final promotion during 1970 should do 
much to further improve its position in the industry. Our objective for this 
brand is to not only sustain its favorable growth trend but to accelerate 
it. To aidi in the accomDlishment of this objective we will feature a 
Benson & Hedges "100 Minutes of Music" record album promotion. The consumer 
will be offered a choice of a two record album for $3.00 and two bottom 
panels from Benson & Hedges 100's packages or two eight track tape cartridges 
for $5.00 and two bottom panels. This promotion will be featured on all 
display material, including, Plan C floor displays. 


Secondary Brand! - Multifilter 

The new package, new filter, new advertising campaign, and sales promotion 
have all combined to substantially increase the sales of Multifilter. We 
will feature this brand ini a secondary position in an effort to further 
improve its forward momentum. A timely "litter bag" promotion, will be the 
central theme during this period. The consumer will be offered a plastic 
litter bag free for the purchase of a package of Multifilter or Multifilter 
Menthol. A specially constructed counter selling unit will be used to 
display this offer. 

Details of this program are as follows: 


MANAGEMENT ACCOUNT SELL-IN (SEPTEMBER 7). 


BENSON & HEDGES 100's 


Area Managers will use the record promotion as well as rising 
sales of Benson & Hedges 100's to increase the distribution 
and inventory of both packings in all accounts. Additional 
quantities will be sold to distributors to insure adequate 
merchandise for the needs of the sales force. Area Managers- 
Chain Sales were advised earlier to make preliminary arrangements 
for a November BCnson & Hedges, lOO's Plan C display They will 
/ compile to these arrangements, ordering merchandise ,, insuring 

store distribution, and 1 detailing the implementation of displays. 
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MULTI FILTER 

All management people will concentrate on increasing distribution 
and inventory of Multifilter and Multifilter Menthol in every 
account. They will institute new, as well as upgrade present 
standing orders for both packages. Extra orders will be solicited! 
to support the retail program. 

RETAIL ACTIVITIES (SEPTEMBER 28 -NOVEMBER 6, 1970) 


BENSON & HEDGES 100"s 


Non-direct retailers will be sold additional quantities of Benson 
& Hedges 10Q 1 ’s to support the record promotion by offering for cash 
five cartons of Benson & Hedges 100' 1 s (3 Filter - 2 Menthol) giving 
10% hand gratis;. Extra orders will be placed in order guides where 
possible. Point-of-sale material with; coupons will be placed in all 
outlets. Additional facings will be secured: on all carton and 
package fixtures. 


MULTIFILTER 

Salesmen will sell to non-direct retailers two cartons (I Filter - 
1 Menthol) of Multifilter giving 10% hand gratis. The counter unit, 
with: litter bags;, will be placed in each outlet. Additional 
quantities of both filter and menthol will be ordered through: 
order guides. Extra facing on both carton and package racks will 
be obtained. All hi-fi smokers will be switch sold to Multifilter. 


CONTRACTED DISPLAYS 


All Plan B displays will feature Benson: & Hedges 100's 
during this cycle. 

Plan B-l displays for October will feature Benson & 
Hedges 100’s. All November B-l displays will feature 
Marlboro. 

Benson & Hedges 100's Plan C displays will be erected 
during early November. 


I would appreciate your consideration of these elements as I plan to release 
the program to the field on August 


JPJL/lms. 
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